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21a
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Top Referrals: Top Active Pages:
Source Active Visitors Active Page Active Visitors 4
1. google.com 10 s I 11 I 34.38%
2. google.com.br 2 2. Igooglesearch.aspx?category=doodles 7 1 21 .66%
3. googleca 1 3. Ishop.axdMHome 3 I 9.368%
4.  google.com.ar 1 4.  lgooglesearch.aspx?category=kids 2 Il625%
5. google.com.tw 1 5. JAccessories/Chalk+it+Up+Ceramic+Mug.axd 1 W313%
6.  google.com.vn 1 6. J/Fun/Eco+Droid+Squishable.axd 1 B3.13%
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SHOPUP SOLUTION

People traffic

Customer engagement metrics
Customer retention metrics
Customer visited places
Customer profile analysis

Manage Wi-Fi free access points

Email personalized targeting




SHOPUP TECHNOLOGY
Data collection (
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ShopUp sensor Data Basic
aggregation analytics

----------------------------------------------------------------------------------------------------------------

POS / Emails / People
counters

.
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Process Enhanced Store Personalized
monitoring analytics heat-map targeting

(optional)
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Model

Subscription fee or
Licenses

Partners

startup focus

TRADE&I 8
INVESTMENT EEQEJS




- o IEH
/ [ HANA Login x
(—

& https://hanamdcp1941878425trial.hanatrial.ondemand.com/sap/hana/xs/formLogin/login.htm|?x-sap-origin-locati ¥ ¢ ﬂ] & "‘,"3 BOO00DO =
7 Marketing [34 Buarapus | Qopskasa:  f Zamunda.NET W Wikipedia - Wikipedi- @@ Torrents @ ArenaBG.. [ books [ WU (] Mind mapping [ Video [ Professional € Challengers | Barcelor (] Images

SAP HANA

Logon

SCP_FOODS

Copyright ® 2015 SAP SE. All rights reserved.




FaFe Rt fulu e e Fu fu fu Pu fu Fu Fu o P P P P P P e P e P P e P P P P P P P P P P8 PP

0,0 9\}%-‘?595%;3,13%3\_,@,-

Y e

BASIC PACKAGE
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Monitor main entrance points
Customer analysis:

« Outside traffic

* Inside traffic

« Dwelltime

« Bounce rate

» Average time spent in the mall

« Retention - new vs returning



WIFI MANAGEMENT
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Manage Wi-Fi access points’

, g * Manage emails database

B | » Personalized email targeting
, HEA
ST ggmmmdl « Customer clustering

" In accordance with personal information protection act



HEATMAP PACKAGE
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« Mall heatmap
« Customer paths
Zone dwell time

* Enrich customer patterns and
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behavior

« Customer preferred places outside

the mall



INDIVIDUAL STORE PACKAGE
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Supply your stores with basic
package
You get.

Aggregated multistore information

Multiple store monitoring

Customer profiling
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GROWING TOGETHER,

lvan Nakov

Elena Kosto
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http://sho e/

sergi@shopup.me

+350 888 400 290




